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PAPER-III
TeaA-111

Note : This paper is of two hundred (200) marks containing four (4) sections. Candidates
are required to attempt the questions contained in these sections according to the
detailed instructions given therein.

MS:  TE UGS ST At (200) 37ohT 1€ U THH AR (4) T & | AT bl 38 THIied W91 o 3T
37T 2t T o FeeT o STER ST ¢ |
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SECTION -1
gg-1

Note : This section consists of two essay type questions of twenty (20) marks each, to be
answered in about five hundred (500) words each. (2 x 20 = 40 marks)

e :

TG TS § S G-s1d 37 o &1 (e-uTcas U9 & | Ucdeh ol STR o9 Urer | (500) =i o
I € | (2 x 20 = 40 37F)

(a)

(b)

(©

Identify the basic characteristics of an information society while discussing
various theories of information society. Can India become an information
society ? Elaborate.
oA FES & fafe=T gl st ==l SR §U I TSt i geryd foerdreT st
& ST | TR YR o THTST 5 ol € 2 foaR @ T iy |

OR / stgat
In an era of globalisation, and crumbling ideologies and economic systems,
should we revisit the communication strategies for development ? Explore
such possibilities.
ATRROT 3R TaemioT Bt foraRemstl 31X 3Mféek =rawenst & o | 1 g8 far &q
TER WA TR G: ForamR T =g ? Tt Sriieranstt st e o |

OR / stgat
Describe the reasons as to why the newspaper industry in India is expanding
rapidly. Explain how the ownership pattern is changing in the newspaper
industry.

IRA H UER U AT =7 oSl F Ta%ge & @l €, HRT Jaed | GHER U 36§

fHed o1 W& [T ThR 9861 @ 8, S Y |

J-6310
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(a)

(b)

(©

Corporatisation of media ethics and marketisation of media morality have been
debated upon in media circles. Examine the issue in relation to the paid news
syndrome recently observed in Indian media.

Hifgar Tihell H HifedT 3TER & SHRURSESYH 3R Hifear Afdehdl R J6d 1 Sl & |
TR Hiftedn | &Tet & 1 Uit Ue THTER (o= (FeteloT) o T | 39 2 i et
i |

OR / &gar
Digital flexibility, erasure of media distinction and disappearance of mass
society have created a world of contrasts and contradictions. Dissect the
statement in the Indian context.

fefsteet oreietom, Hifear fa=rar o faetiom 3 ST T8 o TEe 8 3 3= 31K faret
T ST GIoTd o 5T & | RS 9T § T 2 ol [aeeisor wifsd |
OR / SAgat

Describe the reasons as to why the documentary films lost out to the feature
films. Explain why and how it has been revived recently.

gite o Rl wieRr el ¥ fUse T8 €, HRoT adrd | 2ot & § 3 31X 9 I8
TsTiterd g8 & 2
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Note :

SECTION - II
EC i | |

This section contains three (3) questions of fifteen (15) marks each, to be answered
in about three hundred (300) words. (3 X 15 = 45 marks)
TG WS H UgE-UE 3ohi o a1 (3) U & | Ucdeh U 1 ST oo et | (300) vrss1 |
SUMITE | (3 x 15 = 45 3i®)

Do you favour the proposition that there should be an advertisement-free zone for
children’s television ? What difficulties would you foresee in setting up such a zone ?
Amplify.

T Y T WA T THIA R € [oh Seall o el o (o1 Tosy=-ger 3TaeT giFT e ?
T 31TeT Bl ST 3 § 37T fohet HicATEAT o1 JaiTaT el & ?

Describe the problems and issues that a social researcher encounters in designing
instruments/tools, data collection and data interpretation while conducting research in
India. Suggest ways to overcome them.

URA H Y hid G FIHTSTeh IEehdl shl SUSHIOT/IASTR fesied o, 3Aehe ohi ehotr 3R
3iThS T ARAT XA | IS GHES 3T HET T GHHAT BT TSl & ST AUH HISTT | 37 T
I U o ALk ALY |

Media focus today on upper class of the society. Don’t you think that media have
accepted the drizzling theory for information distribution also. Find out the
relationship between media and power elite.

31T T EAT THIS o TR a7 U Whishd hcl & | SR 3T el rerd & fof Hifear = g ferwor
i Fesafer SRy T WHR R o & | difear 3R wfeasmelt 9 ol & s Jwy 7
HiT |

J-6310
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SECTION - 111

s - 111
Note : This section contains nine (9) questions of ten (10) marks each to be answered in
about fifty (50) words. ' . (9 x 10 = 90 marks)
AMS: IT TS T 929 (10-10) 37hi & =AY (9) U9 & | Ucieh U9 1 ST AT T (50) sl o
T | (9 x 10 = 90 i)
6. How does the narrative of sports reporting differ from other types of reporting ?

Discuss.

e i st v 37 YehR i Raifen ¥ fohd vehR 371 € 2 = shifsy |

J-6310 16



7. What are the objectives of the News Broadcasters” Association of India ?

IR % =I5 SiTSehed THITAUYH & 3299 1 & ?

8. Discuss the qualitative and quantitative approaches to the content analysis of
newspapers.

THTER U5 i faa] o [a9eiouT i ToTereh SR IRHTTCHS SUTTHT <hi foere T hifs |

J-6310 17 P.T.O.



For what reasons, the mainstream Indian press is resisting FDI in the print media
sector ?

T URT (A1 HEH) IRAT U foh ShROT § Gfsd Hitean &5 § U, ST 378, ol foRig # @
g7

10.

Elaborate the ethical issues arising around corporate communications practices
following the global financial melt-down.

Afverh ol foaeT o Horeed HRURS TOR Tel ¥ Geid Afde qel &l foaryss
T T |

11.

Radio is a copywriter’s medium. Elucidate.

e PIURTZ HT ATAT € | TLYSF FaTed |
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12. Describe with examples the meaning of tilt up and tilt down shots. Why is it advised
to use ‘zoom lens’ sparingly ?
fevg 31 3R o2 I3 Vg™ % 37 i STRX0N o §Te S & | ‘S o’ i Haeamad §
ITRIRT A ! T T &l Al 6 2

13. What are the reasons for the growing trend of international news agencies preferring
to recruit local journalists ?

ST THTIR TSI T USRI T SRl heT STET TG Bl & | TR deell Ut o
T HROTE ?

J-6310 19 P.T.O.



14.

Analyse the Supreme Court judgement that stated that air waves are a public good.

HalTed =ATATerd o 39 T T o a1g X HTesT-1eh o] €, Taeeisor it |

Note :

e :

J-6310

SECTION -1V
@S- IV

This section contains five (5) questions of five (5) marks each based on the following

passage. Each question should be answered in about thirty (30) words.
(5 X 5 = 25 marks)
39 T 4 efaiad aiesg W Eiid grer (5) U9 € | U U9 &1 3R o9 o (30)
VST H ST & | Wedh I Ut (5) SR | (5 x 5 = 25 3i)
The encoding/decoding model was first outlined by Stuart Hall in the early
1970s. The approach included three levels of analysis. At the level of the
infrastructure of everyday life, it proposed that the researcher should take account of
at least three aspects of social structures : the frameworks of knowledge, the relations
of production, and the technical infrastructure that supports these. This is the social
context that creates both production teams and audiences, and that generates a need
for the continuous remaking of society’s ideas about itself (its legitimating
discourses), and about the people (historically and culturally situated persons) who
endorse and so refresh those discourses in the process of living in that world. The
social infrastructure was understood as the source of the materials for the production
of material culture. In the particular instance addressed by encoding/decoding,

20
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material culture takes the form of mass media programmes, which both document and
typify the ideas and interests competing for recognition and dominance in society.
The second level of analysis focused on the meaning structures that were in operation
in the processes of both encoding and decoding. The model assumed that the
discernment of a “message” in the media programme is subject to the
interested/motivated deployment of discourse. Two “moments” exercise a
determinative impact on the message : the moment of encoding and the moment of
decoding. At the moment of “encoding”, message production is subject to the
meaning structures in play within the production teams. At the moment of decoding,
message production is subject to the meaning structures at play in the life worlds of
audience members. The message “decoded” may bear little, if any, relation to the
meanings the production teams thought they were creating, but is nevertheless far
from random. The third level of analysis concentrated on the programme as
“meaningful discourse”. Both encoding and decoding contribute to the socially
“meaningful discourse” produced by a programme.

The encoding/decoding model was more successful than other cultural
approaches in promoting audience research as a cultural process, but it failed to
establish itself as scientific practice. It was insufficiently responsive to the
methodological difficulties it created and to the requirement, inherent in the model,
for a radical re-evaluation of the role of the researcher. Specifically the model called
into question the role of the researcher as a self-appointed spokesperson for an
audience. It legitimated a different role : that of advocate and committed group
member taking on the role of apologist, translator and interpreter of the interests and
ideals of the group. Secondly, the model failed to advocate a sufficiently
sophisticated analysis of texts. Once the question of the audience’s view of the text is
raised, the nature of the audience member’s experience of the text must be addressed,
and the relation of that knowledge to the researcher’s knowledge of the text
questioned. Further more, the complexity of television series and serials as cultural
forms was underestimated. And lastly, given the pretensions of the model to the
contrary, it unnecessarily limited the activity of the audience to a responsive or
reactive role.

TRITST/TERITSTT IS hl TGN FAVH Z3TE &cT gRT 1970 % I o 3TRET H IR
HI TS A | T SUNTH TTAN0T 3 I TR ol FHIE AT & | e STia & gamet & o &R
W, 3T URATS T fof STerehal Shi WIS STl o &9 | H O Tee]al i & | o
e : T B TR, SCAE o T 3R Tl JaTET erar Sl ! WeRT ST & | T8
HIITSTeh T &, ST 0T i 3T SIamTon ST bl giotd el &, 3TR ST 30+ IR § (39
yere), 3R T (el 3R Tiepias &9 ¥ e =afad) & 9 7 9aT o 310 sk |
o o TR=R GAMHTOT ot SR Giotd T € | T8 @R & ST | | §¢ 3 Jerai &1
T Y € AR S RIS el € | WIHITSTeh el @i ol ifcieh Teehia & fmior o ford
TR o AT h ®9 H U AT § | Tohiten / TehiteT gRT et foRiy gReid H, wifde
I ST AT HIFSHHT 1 T o Il &, ST b TAIST § AT e Te= o o Uiaeqsr s
T oAl ud Sfedi Sl veitEd SR WRetad e & | ToeeoT ot SRt X 3 37 Geare W
HIeh T €, ST foh ShiteT 3fR feenifen ST i ufskaret o =rem 4 & | 7€ Higet A & 6
Hifgar s o W1 o foalfehar, Ferem & Sagol / Ui thefa & i g | T 707 WY W
fTTeRITeHeh THTe et & @ TRITET o 80T 3R Feshifet i &f0T | “T=hiferr’ o &107 W, §ouT &l
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ToToT, FHTT ST | et @l 31 WXEATeTl o ST eI € | ‘TeehiieT o &T0T UR, W1 ohl T,
ST o STia o STl H Teield 37 TeTeT o STeH el € | Tewhifes’ W3er 399 5gd &Y
T T el € ST o 10T gt Wi € o g o @ €, W, 9 9 8L, O gkl §
REM & | fIweiooT 1 dRRT TR <30l Yee & E9 H HEEHH W hisd Al € | e
3R feehifeT ST, STEshH gRT FATHd TSt &9 @ “31equ Yera” & Ufd IR I € |

TohiteT/feshiteT, Hied, TR UishaT & &9 | SIanTo-9iy sgH H 37 WRh(dh
SUNTH Sl ToIT H SATRT HHA g3, T Aok TRl o ©9 H 379 i WU e | I8 fawat
BT | ST ST ShHEG hISTEAT Sca=T ol ST U, 7R INeshal ol JHHT o ST G- HoiehT
% Tor Higet | idMied 3T9eT o Ufd ST9aTa € § Widishameiet o1 | &9y ¥ 9, 9ee =
ST o To13 ToI-Fg e WareRdT oh &9 § SMerehdl oh THehT IR qaTel 33T & | 38 T kT
T A AT : ST Dl JTHHT, 3R THE % fecdl 3R MR o JeIdIoeh, 3TARH 3R
THateres st iR A STeT TRt T 1 93 | ST, Hied fom & e uivshd faveisor
& Teamad i § 3% el | [a5 & aR | siiarsti o faar 1 999 U aR 3o R, foaud &
TR SHIARTOT o W& o ST hl WP ol T AT AMMed, 3T [I9 o IR F Serehedl o
T T 39 T 9 G T U 33T 16 | §Th TR, Soifo SRIagsh 3R qiehiceh
TT o YRTETEhT ht STTectdT ol STkl § T 3TTehieid [ohaT T | 3R 37d , Tieet & 9k
o THenfamm g9 W, af Siarsti ot Tiafefe s uidishareier a1 S dF SHEvds &Y 9
U AT |

15. What is the social context that creates both production teams and audiences ?
AT HHTTSTR e T & ST FTAT0T §oT 37R SIARToT ST <l Giovd et € 2
16. What is the source of material culture and what forms does it take in

encoding/decoding ?

ifcTeh WRERTT ST BT T & 3T FhiteT/feahiten § o8 a1 &9 oielt § 2

J-6310
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17. What are the two “moments” that exercise an impact on the message ?

ST U7 T E S G W UHT SeAd © ?

18. How has the encoding/decoding model called into question the role of the
researcher ?

TohieT/eeRiTeT Higet 7 fohd UehR Skl b e T FelTeT 331 & ?

19. How has the model failed to advocate a sufficiently sophisticated analysis of texts ?

o &1 e Y | Ui foveisoT G ot ° Hieet fhg TR § fawet gar ?

J-6310 23 P.T.O.
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